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CANADA RESEARCH
CHAIRS PROGRAM
AND THE FEDERAL
IDENTITY PROGRAM

The Canada Research Chairs Program identity works

CELEBRATING / CELEBRER

In conjunction with the Federal Identity Program,
and should still follow the Government of Canada

identity guidelines.

CANADA
RESEARCH CHAIRS

ERCHE

el 2o i neens

Canada
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MAIN IDENTITY

The Canada Research Chairs Program main identity is

a symbol of diversity in the chairs and their respective
research domains. The overlapping pieces of the
|dentity represent the coming-together of a variety

of parts that are dynamic and inclusive, and bring
strength as a circular whole. It is the starting point for
the Flexible Device as a memorable cue on proposals,

marketing collateral, and promotional material.

It can be used with, or without, the CRC wordmark
and a Flexible Device.

The circular aspect of the Main ldentity also echoes
the CRC insignia.

brand guidelines // visual elements // main identity



https://www.chairs-chaires.gc.ca/

MAIN IDENTITY
USAGE

To ensure maximum flexibility, while maintaining

zsglsllcsgtelgiyn:tlelz important to follow brand CANADA
| RESEARCH CHAIRS
CHAIRES DE
RECHERCHE DU
CANADA

‘ CANADA RESEARCH CHAIRS
’ CHAIRES DE RECHERCHE DU CANADA

brand guidelines // visual elements // main identity usage



MAIN IDENTITY VARIATIONS

Full colour

primary usage
wherever full colour
IS possible.

Monochrome
for use whenever
colour is not possible.

brand guidelines // visual elements // main identity variations

Outlined

for use in simple
applications like
pins, embossing
and embroidery.

Outlined Reversed
for use in simple
applications like
pins, embossing
and embroidery.



IMPROPER USAGE

Do not
change the
device’'s colours

Do not

use background
colours that
have not been
approved

brand guidelines // visual elements // improper usage

Do not
add additional
design elements

Do not
use on busy
backgrounds

Do not

add drop shadows
that do not match the
look and feel

Do not
use on low-contrast
backgrounds

C

Do not

stretch, shrink or
distort the device
in any way

Do not

scale the device
smaller than 0.25" /
16px high (favicon)



FLEXIBLE DEVICES

CRC Flexible Devices are created using this grid of
concentric circles and intersecting axis.

Starting with the grid, custom device pieces can be
created to suit the medium using a combination

of approved gradients and photographs. To add
dynamism and depth, drop-shadows can be used
under each device piece, directed toward the centre
of the device.

Adhering to this grid and these rules maintains

consistency throughout the campaign and creates
recognition, no matter the shape and size.

brand guidelines // visual elements // flexible devices







COLOUR PALETTE

PRIMARY COLOUR PALETTE

There are four main colours in the primary colour
palette. A dark and light option for each colour is to
build gradients and offer options in design and for
accessibility. Dark red is the CRC main identifying
colour for accents in text. Blue is the CRC main
gradient. The brand also relies on substantial use
of white space to create a recognizable look that
IS clean, approachable and minimalist. Tap into this
palette for elements such as charts, graphs and
Illustrations, or as background colours to break up
large sections of content.

MONOCHROME COLOUR PALETTE

These colours should be used for text, or when
colour can't be used.

brand guidelines // colour // colour palette

70% |

DARK RED LIGHT RED

CMYK 25 90 70 31
RGB 142 45 55
HEX  #8E2D37

PMS  202C

H 40%

DARK YELLOW

CMYK
RGB
HEX
PMS

CMYK
RGB
HEX
PMS

7 49 81 O
232 147 73
#E89349
157 C

0O 0 0 100
0O 0O
#000000
BLACK C

CMYK
RGB
HEX
PMS

CMYK
RGB
HEX
PMS

12 86 71 19
181 61 63
#B53D3F
703 C

60%

5 39 82 0
242 166 71
#F2A647
1365 C

CHARCOAL

CMYK O O O 75

RGB
HEX
PMS

100 100 100
#646464
BLACKSC

DARK BLUE

60%

LIGHT BLUE

CMYK 91 63 36 17

RGB
HEX
PMS

35 85 115
#235573
7701 C

CMYK
RGB
HEX
PMS

90 48 25 4
0 113 152
#007198
7705 C

70%

DARK GREEN

CMYK 87 33 47 9

RGB
HEX
PMS

CMYK
RGB
HEX
PMS

0 126 129
#007E81
7717 C

GREY

O 0 0 50
150 150 150
#969696
COOL GREY 8 C

LIGHT GREEN
CMYK 73 26 43 3
RGB 73 147 145
HEX  #499391
PMS 7473 C

WHITE
CMYK 0 0 0 O
RGB 255 255 255
HEX  #FFFFFF
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COLOUR BALANCE

This is the proportion of colours that should be used
in CRC designs.

When the 20th Anniversary version is featured,

white will be the background colour, with red as the
second-most prominent colour.

When a Flexible Device is used, either white or the

blue gradient will be the background colour with
a balance of the red gradient, yellow gradient and
green gradient.

The Monochrome palette is used exclusively for text.

brand guidelines // colour // colour balance

11



typograpny




TYPOGRAPHY

CRC'’s primary typeface is Museo Sans (sans-serif).
It's a clean font for print and performs exceptionally
well digitally. It has a comfortable balance of
weights, and is widely available as a free,
open-source type option from Adobe Fonts.

The weights available are 100 (Light),
300 (Regular), 500 (Medium), 700 (Bold),
and 900 (Black).

To ensure consistency for all communications,
please download, or activate the fonts, by following

this link:

fonts.adobe.com/fonts/museo-sans

brand guidelines // typography // typography

MUSEO SANS

ABCDEFGHIJKLMNOPQRSTUVWXY/Z
abcdefghijklmnopqgrstuvwxyz
1234567890 |@#SHAG*()-_=+

Aa

MUSEO SANS 100
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890 !@#S%N&*()-_=+

Aa

MUSEO SANS 300
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890 |@#S%BAG*()-_=+

Aa

MUSEO SANS 500
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 '@#S%A&*()-_=+

Aa

MUSEO SANS 500
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 |@#S%N&*()-_=+

Aa

MUSEO SANS 900
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 !@#S$%A&8*()-_=+
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https://fonts.adobe.com/fonts/museo-sans

HEADER STYLING

These are the standard header styles that should
be used across all applications. By applying the
approved type scale, font weights and colours,
we can ensure consistency across all formats
and executions.

brand guidelines // typography // header styling

H1 (4 em)
MUSEQO SANS 900
(DARK RED)

H2 (3 em)

MUSEO SANS 900
(CHARCOAL)

* Only for use with H1 to

create a dynamic heading.

H3 (2 em)
MUSEO SANS 900
(DARK RED)

H4 (2 em)
MUSEO SANS 900
(DARK RED)

H5 (1 em)
MUSEO SANS 700
(CHARCOAL)

P/ BODY (1 em)
MUSEO SANS 300
(BLACK)

THIS IS A FIRST
LEVEL HEADER

THIS IS ASECOND
LEVEL HEADER

THIS IS ATHIRD LEVEL HEADER
LOREM IPSUM DOLOR

This is a fourth level header
Lorem ipsum dolor

THIS IS A FIFTH-LEVEL HEADER

This is body copy. Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Pudis ut explatem faccusd aeptatiusame alit, cum veligendia doluptati
audant pe optatur molorem quis denimi, voloreiciis el eos utat.
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PHOTOGRAPHY

Photography is used in conjunction with the main
brand gradients to represent diversity in research
fields. Images, where possible, should reflect health,
natural sciences and engineering and social sciences
and humanities to represent the tri-agency nature of
the program. People will not feature in photographs,
except when demonstrating the research.

16
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FLEXIBLE DEVICE

Find some visual alignment between the points

of the flexible device and the copy to give visual
balance. The size and position of copy is also flexible
to suit the medium. There are no hard and fast rules;
the key is to find visual balance.

brand guidelines // brand expressions // flexible device

CANADA
RESEARCH
CHAIRS

Y
Oy
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STATIONERY

Canada Research Chairs branded stationery should
be used for all corporate communications, to ensure
a consistent look and feel.

The Flexible Device grid helps create a unique

device that fits any media shape and size.

The CRC FIP should be positioned following
Government of Canada identity guidelines.

brand guidelines // brand expressions // stationery

/

CANADA
RESEARCH
CHAIRS

CHAIRES DE
RECHERCHE
DU CANADA

THINEING AHEAD
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CHAIRS-CHuIR ES.GC.CA
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DISPLAYS

The external face of the Canada Research Chairs
must carry the brand forth, and show the name
of the body more prominently.

The Flexible Device can only use the approved

photographs with gradients. Never use

photography only.

If the 20th Anniversary version needs to appear on

an otherwise coloured background, use a white arc.

The CRC FIP should be positioned following
Government of Canada identity guidelines.

brand guidelines // brand expressions // displays

Canadi

47 canADA
RESEARCH
CHAIRS

CHAIRES DE
RECHERCHE

DU CANADA

CHAIRS-CHAIRES.GC.CA
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EMAIL SIGNATURE

Email signatures will adopt the colours from the
Colour Palette where appropriate, and clearly

show the Main |dentity in both official languages.

brand guidelines // brand expressions // email signatures

QUG (B W ()™~

M- (Q

Valunteer

.::_}
TODAY
® Michael Jordan & 2:34 PM

Lot All Star gama

& BC Premier W a6 P
Spring budget

Jane Doe & [ ] 11:06 aAM
Pullliep Bamnars

I-[ﬂ:,' Russel, Lofem ipsum dolor it amet.
consectélur adipsicing elil, sed do elusmod
tempor Incididunt ut labone et dolore

YESTERDAY

4= David Jackson 657 FM
‘Work engury

Cusan Stanojevic

Jane Doe <Jane.Doed CHAIRS-CHAIRES.G.. March 11, 2020 1
To: Russel Hawley
Pullup Banmers

Hey Russel,

Lorem ipsum dolor sit amet, comsectoiur adipssicing olif, =ed do elivsmod
tempor incididunt Ut labore 81 delore magna aliqua, LA enim ad minim
VEMEm, quis rastiud exercitaton ullamoo labais nisd wl aliguip &x ea
COMMENa Consedqual Diits aute Wigre dalar in reprenendedt m valuplate
sl psse cillum aglore au 1_IE at mulia pariafur,

Thanks,

Jane Doe

Program Cifions | Program Mo

e ardCarion D | Daviseon. des dommiuncalions
Hoetial Scienos ol Homanies Researth Coundd of Carada
s do poscherciors on soenoes hamanes u Ciinada

350 Albel Shreel, 0. Blos TSR] | 050, e A, 17 BE M)
Cirwa, DM R EH
s Do O HARS DRANATS GO D4

T B13-13345E7 | MR 3-R33ASET

Fioqan fead fran fo soody i D i fnpuae of pour choeoe
Miviaier s A e etnancing dan b ngee ol o g chaie

" CAMMADE ELPLARCH CHAIRS
CHAIRLE O BECHDRCHE DU CRAHADR

ey Conctim M dranchka
e Ohaers-charns ge o
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SOCIAL MEDIA

Social media is the digital external face of the
Canada Research Chairs, and as such, follows
the same principles. Consistent branding,

prominent name and in both official languages.

The Flexible Device allows the brand to adapt

easily to any shape required.

brand guidelines // brand expressions // social media

Explare

ot Hotifcathons
=] Messanes
] EBookrmarks

[F] Lists

Piofihn

=

CRC

cRC

Canglh Prtiaie Py Cihuary OFFeadl’ Tevimiee Sdta sl | Lo 8 i e Twnllid Sy

e iy dpd o o rechang e dh Cangly

Teimd

L]

K

T Wenwted, 3 Onepdtiond with Profeidor Rignd R

MacBook Alr
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(WY ]
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WEBSITE

As with Social Media, the website is the external face Tl

——

of the Canada Research Chairs, showing consistent Canada EaeaarchiGhaire
branding, and a prominent hame. As the website
Is split into English and French, assets need to be
unilingual in both official languages.

Adpusal e Frigr s Cowbalis Paar Aadgs Chpbrbpidirs Harwrs Aagnim

TSR

ThBARE B ELLEL A AL R LATENT mywy + Fpema
Tron Tt S ot DPan Frograe it e 1 20 [ e o ) v e 55 ottt
g e e A e e e el gy mepr iy ¥ TR T TR

TEH ST W ey e, Shpefaigery ¢ Compmasinaban e for

pem i ey rrprenuh carlyrar o penperre ey gn)

hateiien
TP rathr Bl B, BeTh S, Py, v FEBE S S0 DT Al B2 A SO Tl Dy Bl sl skt
ik b m Pl Kol BTIOERLAAOC L 1 1 Ll [y

BEEaN LN P
Ediel BoAE

MacBook Air
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MERCHANDISE

The Canada Research Chairs brand can be
represented on merchandise too. Options
to use the a Flexible Device with copy or

the Main Identity lockup alone.

brand guidelines // brand expressions // merchandise 24



20™ ANNIVERSARY
IDENTITY

»>

YEARS
ANS

Usage
The year 2020 marks the CRCP’s 20th anniversary. CANADA
RESEARCH CHAIRS

A special variation of the identity has been created

that can be used in 2020 through to the end of 2021. CHAI RES DE
To ensure maximum flexibility, while maintaining RECH ERCH E DU
consistency, it is important to follow brand CANADA

application rules.

YEA’ CANADA RESEARCH CHAIRS
CHAIRES DE RECHERCHE DU CANADA

ANS ,

brand guidelines // brand expressions // 20th anniversary identity: usage
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20™ ANNIVERSARY
IDENTITY

Displays

The external face of the Canada Research Chairs
must carry the brand forth, and show the name
of the body more prominently.

The Flexible Device can only use the approved

photographs with gradients. Never use

photography only.

If the 20th Anniversary version needs to appear on

an otherwise coloured background, use a white arc.

The CRC FIP should be positioned following
Government of Canada identity guidelines.

brand guidelines // brand expressions // 20th anniversary identity: displays

CELEBRATING / CELEBRER

CANADA
RESEARCH CHAIRS

CHAIRES DE RECHERCHE
DU CANADA F.
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20™ ANNIVERSARY
IDENTITY

Email Sighatures

Email signatures will adopt the colours from the
Colour Palette where appropriate, and clearly

show the 20th Anniversary version in both

official languages.

brand guidelines // brand expressions // 20th anniversary identity: email signatures

;"_’;. Inbcs

Valunteer

QB |8 &%~ R -
@®
Jane Doe <Jane.Doed CHAIRS-CHAIRES.G.. March 11, 2020 1
TODAY To: Russel Hawley
® Michael Jordan & 224pMjl| Pullve Banners
Last All Star gome
Hey Russel,
Lorem ipsum dolor sit amet, comsectoiur adipssicing olif, =ed do elivsmod
tempor incididunt Ut labore 81 delore magna aliqua, LA enim ad minim
& BC Premier | R

Spring budget

Jane Doe &
Pullliep Bamnars

[ ] 11:06 aAM

I-[ﬂ:,' Russel, Lofem ipsum dolor it amet.
consectélur adipsicing elil, sed do elusmod
tempor Incididunt ut labone et dolore

YESTERDAY

4= David Jackson 657 FM
‘Work engury

Cusan Stanojevic

VEMEm, quis rastiud exercitaton ullamoo labais nisd wl aliguip &x ea
COMMENa Consedqual Diits aute Wigre dalar in reprenendedt m valuplate
walil esse pillum dodore gu 1_IE gt mulia gariaiuer,

Thanks,

Jane Doa

Frogeann Oficar | Prngram Offiong

o b aplon Diwesaid || Dhvagion 65 DOnrmemcafiors

Bt il Hoiendes Snd Huvantes Hisoandh Coundd of Canada
i o fochendhes. n Soenoes humames do Canads

¥50 Adber? Fipesel, M0 150w B0 | 350, rue AdssL, 1500
Omawva, 088 KAF 664

g AR CHAIRE 200 A
T BV | WOEEI3E0T

Fipdpar Soed froo o noody i e o0ce) Anoeaoe OF poes Coaoioe
Nhdcsler pacs 4 o apondhe Gins B g ofceds de volre clios’

! CARADA RESEARCH CHAIRL
CHAIRES OF RECHIRTHE DU CARADA

Sy Corewied L = s
T D SRR 3T O
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20™ ANNIVERSARY
IDENTITY

Social Media

Social media is the digital external face of the
Canada Research Chairs, and as such, follows the
same principles. Consistent branding, prominent
name and in both official languages.

The Flexible Device allows the brand to adapt easily

to any shape required.

brand guidelines // brand expressions // 20th anniversary identity: social media

CANADA
RESEARCH CHAIRS

CHAIRES DE RESEARCHE
DU CANADA
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| LiEte
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20™ ANNIVERSARY
IDENTITY

Website

As with Social Media, the website is the external face

of the Canada Research Chairs, showing consistent P N
branding, and a prominent name. As the website T

——

Is split into English and French, assets need to be e

unilingual in both official languages.

bt Lln Fror u Cabaile Faar Egriae Chalrt!dars Hyes Foom

; CELEBRATING /f?
» CANADA

YEARS  RESEARCH CHAIRS

AR B (RatEE LATEHY mlws v e

Trop ey Mapppse® Chhey Fogiim @erili ) b LI Erori™ Sy ol el

PN D s 10 T B0 tELh Raemep i Dot i) v Loty wpar pepfag

At g LI ren] G el Aot € Ppatige

T B BCEE PELRATR Sulepngn . Engeteering do

That Pl Bl BOEACRN, bl ROSSOEL, Pufmpnim, Jad Ertaie o the MY Addention B3 10 PO0E Eatint s

Wl Flomas Bt THmesa el disoemat tes [ Landas
Erutanh Char Prosrss

+ Commmamicabes poSuhoan fer
gharssidan

T e U e S L
FamLngh

i Hont

| o B | v B
MacBook Air
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20™ ANNIVERSARY
IDENTITY

Merchandise

The Canada Research Chairs brand can be ' CRiERaRRNG

represented on merchandise too. Options
to use the a Flexible Device with copy or

the 20th Anniversary identity alone.

brand guidelines // brand expressions // 20th anniversary identity: merchandise 30
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THE CANADA RESEARCH

CHAIRS INSIGNIA

The CRC Insignia is reflected in the circular aspect of the

Main |dentity.

F ! :
C N >
% f
€5
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I T,'"-.l i
II I f |;': e
= i
¥ o
[ i i
-~ =
k
c

brand guidelines // insignia // the canada research chairs insignia

THE CANADA RESEARCH

CHAIRS INSIGNIA

A SYMBOL OF EXCELLENCE
IN THE PURSUIT OF KNOWLEDGE

Whether they are engineers who see an iron ring,
mathematicians who see a humber, linguists who hear a sound,
scientists who see a cell, economists who see a coin,
geologists who see a precious metal,
historians who see a cycle, environmentalists who see a planet,
sociologists who see a community,
or artists who link all these thoughts as one.

THEY ARE CANADA RESEARCH CHAIRS.

Canada Research Chaires de recherche C dhl
I*I Chairs du Canada ana a

32
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